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1 THE RETAIL CAPACITY UPDATE  

Introduction 

1.1 This report updates the quantitative estimate of the capacity of Bridlington Town Centre to 

accommodate additional retail development over the period to 2021 – the period of the 

Bridlington Town Centre Area Action Plan.  The original work was carried out by Roger Tym 

& Partners (RTP) in 2005-6, and is set out in a separate report which includes a health 

check of the Town Centre.1  

1.2 The capacity update is necessitated by the impact on household spending and the retail 

sector of the recent recession and the slow pace of the economy’s growth since. Retail 

expenditure grew less fast between 2008 and 2010 than was predicted in 2006, and is now 

predicted to continue to grow less fast in future.  Given these changes, it is essential to 

ensure that the AAP’s planning target for new retail floorspace is within the capacity of the 

local economy to absorb without adverse effects either on existing traders within Bridlington 

Town Centre or on other town centres.    

1.3 There are no other significant changes since 2005-6 to take into account, although the 

update has presented an opportunity to bring all the quantitative assumptions made in 2006 

into line with up to date industry assumptions and evidence, and to update the population 

forecasts.  

1.4 The only significant gain in retail floorspace that will have affected shopping patterns in 

Bridlington’s catchment is the development in Hull City Centre of St Stephen’s which 

opened in autumn 2007. There have been no major changes within any other centre which 

competes in any significant way with the Town Centre, and there have been no significant 

retail openings or closure within the Bridlington catchment itself.   

1.5 The Bridlington retail capacity estimates reported in 2006 drew on the findings of a 

representative sample survey of household spending patterns in Bridlington’s catchment, 

together with a survey of the retail and leisure businesses in the Town Centre. This update 

draws on the same household survey; the fact that there have been no significant retail 

openings or closures within the catchment suggests that shopping patterns now remain 

much as found in 2006. The findings of the later (2008), district-wide, household survey 

carried out by England & Lyle to provide the retail evidence for the Council’s Core Strategy 

corroborate this view.2 

Shopping Patterns in Bridlington’s Catchment 

1.6 One of the most significant findings of RTP’s household survey was the very low level of 

comparison goods expenditure from the catchment that is retained by the Town Centre’s 

retailers. Table 1.1 summarises the retention evidence.  Most critically, Bridlington Town 

                                                
1
 Roger Tym & Partners, Bridlington Area Action Plan Retail Study, June 2006 

2
 England & Lyle, Town Centres and Retail Study, Volumes 1-3, February 2009; and Update, February 2010. 
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Centre retains just 18% of the catchment’s expenditure on clothes and shoes – fashion – 

the driver of competitiveness of any town centre of Bridlington’s size and importance. Even 

within its immediate area, the Town Centre attracts under a third of fashion spending.  

Table 1.1 Bridlington Town Centre – Current Market Shares by Comparison Goods 
Sector (RTP, 2006)  

  
RTP 
Zone 

Goods Category 

Clothes & 
Shoes 

Furniture/Carpets/Soft 
Furnishings 

DIY & 
Decorating 

Domestic 
Appliances 

Specialist 
Goods* 

1 31% 46% 43% 56% 42% 

2 26% 48% 38% 52% 26% 

3 16% 20% 22% 41% 14% 

4 4% 2% 11% 9% 3% 

5 4% 4% 9% 8% 3% 

6 6% 2% 5% 2% 1% 

Overall 18% 25% 27% 35% 22% 

* Specialist goods cover all other non-food items not otherwise classed as comparison goods,  
including jewellery, china, glass, books, photographic goods, sports equipment, musical instruments 
etc  

1.7 Figure 1.1 illustrates the geography of the household survey sample zones, together with 

the share of spending in each zone on all comparison goods retained by Bridlington.  

Figure 1.1 Existing Comparison Goods Shopping Patterns in Bridlington’s Catchment  
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1.8 Overall, across all comparison goods categories together, Bridlington retains just 27% of its 

catchment’s expenditure. In reality, the Town Centre’s share will probably be smaller still, 

because some of the survey respondents who cited ‘Bridlington Town Centre’ probably had 

in mind other retail facilities elsewhere within Bridlington. However, we have used the 

market shares from the household survey and so our work should be regarded as 

conservative As Figure 1.1 shows, in no part of the catchment – even the zone that is 

drawn tightly around Bridlington – does Bridlington as a whole attract as much as half or 

better of comparison goods spending.  

1.9 RTP’s 2006 report explains fully why this is so, focusing on the Town Centre – where 

national policy (PPS4 and before it PPS6) directs comparison goods shopping development 

in preference to any alternative locations. The principal reasons, briefly, why the Town 

Centre attracts far too small a share of the catchment’s comparison goods expenditure are: 

the inadequate representation from the types of ‘anchor’ retailers that a town centre in 

Bridlington’s position in the retail hierarchy almost always needs to attract sufficient footfall; 

which is explained in turn by the insufficiency of units of the size and configuration that such 

retailers require, coupled with shortcomings in the trading conditions in the Town Centre; 

the impact of the seasonal activity on the year round business of the Town Centre; and the 

effect of all of these on the range and choice of retail goods and the quality of the shopping 

experience in the Town Centre, and therefore on the willingness of catchment shoppers to 

spend in Bridlington Town Centre compared to alternatives.  

1.10 These circumstances explain why one of the primary purposes of the AAP’s Regeneration 

Strategy is to raise the Town Centre’s share of catchment expenditure on comparison 

goods; the aim is to redress each of these shortcomings so as to raise the Town Centre’s 

retention of catchment spending to levels that are much closer to those that would be 

expected of a competitive town centre in a settlement of Bridlington’s size, relative isolation 

and position in the retail hierarchy. The principal target is the fashion sector because of its 

instrumental role in driving retail competitiveness in town centre’s like Bridlington’s.  

1.11 The AAP’s objectives, therefore, include:  

� extending the established shopping core so to as to provide for a site, well connected to 

existing primary retail shopping, capable of attracting the developer and retailer 

investment needed to supply retail units of the size and configuration sought by multiple 

retailers in the fashion sector, on a scale sufficient to function as an anchor for the Town 

Centre;  

� significantly improving the quality of access, parking and public realm in a more 

efficiently laid out, pedestrian-friendly, primary shopping area; and  

� physically distinguishing the Town Centre’s year round primary shopping area from the 

seafront as one of a package of tactics to reduce the adverse effects of the seasonal 

tourism activity while retaining its benefits for the local economy.   

1.12 In setting these objectives, the AAP aims significantly to increase the range and choice of 

retail goods that is easily and sustainably accessed by Bridlington’s catchment; and to 

achieve this in ways that will improve trading conditions for existing retailers and enhance 

the Town Centre’s distinctive character. The AAP also aims, by improving the appeal of the 
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Town Centre as a shopping centre and leisure destination for its catchment, to increase 

Bridlington’s competitiveness in tourism, most particularly outside the limited summer 

season.  

 



Bri 

 Retail Capacity Update Report | September 2010 5 

2 UPDATED ASSUMPTIONS – COMPARISON AND 
CONVENIENCE SHOPPING   

Introduction 

2.1 This section of the update report sets out the assumptions that underpin the quantitative 

calculations of the capacity of the Town Centre to accommodate additional retail floorspace 

in both the comparison and convenience sectors. The focus is on the Town Centre rather 

than Bridlington generally because national policy, and the emerging Core Strategy, direct 

new retail development to established town centres in preference to alternatives. The key 

assumptions considered in this section are: 

� the forecast change in the population of the catchment, using the most up to date 

forecasts supplied by East Riding of Yorkshire Council’s Data Observatory; 

� expenditure per head of the catchment population on comparison and convenience 

goods, together with the forecast rates of growth in per capita spending as supplied by 

Experian, the supplier to the industry of data of this type (and used by all retail planners 

in the UK); and 

� the ‘claims’ on the additional expenditure by special forms of trading (SFT) – internet,  

other mail order sales and the like – as well as by retail developments that have 

planning consent but have not yet been implemented.   

2.2 Further key assumptions are dealt with in the following sections: the share of the present 

catchment area expenditure that is captured by existing retailers; the share of the additional 

expenditure from the catchment (from the growth in population and from rising expenditure 

growth) that existing retailers can reasonably be expected to attract in 2016 and 2021; and 

the additional expenditure that could be expected in Bridlington from ‘inflow’ spending from 

outside the catchment (e.g., from tourists). We deal with each of these assumptions in the 

sections that follow: first, updating the calculation of the Town Centre’s comparison goods 

capacity in 2016 and 2021 (Section 3); and then updating the calculation of the 

convenience goods capacity at these same dates (Section 4). 

Population  

2.3 Table 2.1 sets out the forecast population for each zone in 2011, 2016 and 2021. The basis 

of the population forecasts is set out in the notes below the Table.  

Table 2.1. Forecast Population Growth in Bridlington’s Catchment 2011-2021 

  Zone1 
Zone 
2 

Zone 
3 

Zone 
4 

Zone 
5 Zone 6 Total Growth 

% 
Growth 

2011 37,282 5,049 6,665 16,188 7,150 12,014 84,348 - - 

2016 39,279 5,129 6,940 17,435 6,637 12,288 87,709 3,361 4.0% 

2021 41,195 5,379 7,279 18,285 7,498 12,628 92,263 4,555 5.2% 

� Forecasts for zones 1 to 5 are drawn from the Council’s projected parish populations. The forecast for 
Zone 6 is based on the Council’s estimate of the parish population in 2007 projected forward using 
growth rates for the East Riding derived from Office of National Statistics (ONS) 2007 mid-year 
population estimate and the ONS sub-national forecasts (2008-based) for Scarborough. 
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2.4 Overall, the population of the six catchment zones together is forecast to grow by close to 

8,000 persons by 2021. 

Comparison Goods Expenditure  

Forecast Growth in Spending to 2021  

2.5 The forecast per annum rates of expenditure growth on comparison goods, together with 

the expenditure per head in each zone, are set out in Table 2.2.   

Table 2.2 Expenditure Growth and Per Capita Expenditure 2007-2021; Comparison Goods 

Year 
Expenditure 

growth rate % 
Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 

2007 4.9% £2,609 £2,738 £2,869 £2,824 £2,978 £2,673 

2008 4.8% £2,734 £2,869 £3,007 £2,960 £3,121 £2,801 

2009-2011 3.4% £2,827 £2,967 £3,109 £3,060 £3,227 £2,897 

2012 1.1% £2,858 £3,000 £3,143 £3,094 £3,263 £2,928 

2013 2.5% £2,930 £3,075 £3,222 £3,171 £3,344 £3,002 

2014 2.5% £3,003 £3,151 £3,302 £3,250 £3,428 £3,077 

2015 2.5% £3,078 £3,230 £3,385 £3,332 £3,513 £3,154 

2016 2.5% £3,155 £3,311 £3,469 £3,415 £3,601 £3,232 

2017 2.8% £3,243 £3,404 £3,567 £3,511 £3,702 £3,323 

2018 2.8% £3,334 £3,499 £3,666 £3,609 £3,806 £3,416 

2019 2.8% £3,428 £3,597 £3,769 £3,710 £3,912 £3,512 

2020 2.8% £3,524 £3,698 £3,875 £3,814 £4,022 £3,610 

2021 2.8% £3,622 £3,801 £3,983 £3,921 £4,134 £3,711 

• Source: Experian Retail Planner Briefing Note 7.1, August 2009, Figure 1, as set out in the 2010 update of 
the district-wide retail capacity study.  
• 3.4% over the whole period is assumed in district wide retail study update (England & Lyle, 2010).  

Special Forms of Trading on Comparison Goods 

2.6 SFT is forecast to grow from 8.4% of all comparison goods sales in 2011 to 9.6% in 2016, 

falling back slightly to a 9.4% share in 2021.   

Total Available Comparison Expenditure 

2.7 Table 2.3 summarises the total comparison expenditure that is available in the catchment. 

Table 2.3 Total Available Comparison Goods Expenditure in Bridlington’s Catchment 

  
Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Total 

  
£m £m £m £m £m £m £m 

Expenditure, 2011 105.40 14.98 20.72 49.54 23.07 34.80 248.52 

Less SFT at 8.40% 8.85 1.26 1.74 4.16 1.94 2.92 20.88 

Residual  96.55 13.72 18.98 45.38 21.13 31.88 227.64 

Expenditure, 2016 123.93 16.98 24.08 59.54 23.90 39.72 288.15 

Less SFT at 9.60% 11.90 1.63 2.31 5.72 2.29 3.81 27.66 

Residual  112.03 15.35 21.77 53.82 21.61 35.91 260.49 

Expenditure, 2021 149.21 20.45 28.99 71.69 31.00 46.86 348.21 

Less SFT at 9.40% 14.03 1.92 2.73 6.74 2.91 4.40 32.73 

Residual  135.19 18.52 26.27 64.95 28.09 42.46 315.47 

2.8 Overall, comparison expenditure in Bridlington’s catchment is forecast to increase, through 

the combined effects of the population gains and the trends in comparison goods spending, 

£87.83m (+38.5%) between 2011 and 2021, after allowing for SFT. In the area closest to 
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Bridlington (zone 1), the gain is £38.64m (+40%) over the period; and zone 1 alone 

accounts for some 44% of the growth (because of the higher population density in this small 

zone).     

Claims on the Additional Expenditure from Committed Schemes 

2.9 No allowance needs to be made for committed but unimplemented comparison retail 

schemes, as there are none of any significance in the catchment area.  

2.10 We deal with the other ‘claims’ on the additional forecast expenditure in Section 3. 

Convenience Goods Expenditure 

2.11 For convenience goods we have adopted a smaller catchment area, reflecting the fact that 

convenience goods shopping is a much more localised activity. The household survey 

shows that Bridlington’s food stores account for 88% of the convenience spending by the 

residents in these threes zones. Additionally, the household survey shows that food stores 

in Bridlington do not attract significant market shares from further afield than survey zones 

1, 2 and 3 (i.e. there are very limited flows of expenditure from residents in zones 4, 5 and 6 

into convenience stores in zone 1). On this basis the catchment area for the convenience 

goods assessment is based solely on survey zones 1, 2 and 3 (see Figure 1.1 for the 

geography of these zones).  

2.12 The population of zones 1, 2 and 3 is forecast as 48,996 in 2011, increasing to 51,349 in 

2016 and 53,853 in 2016 – an overall increase of just under 5,000 persons by 2021. Table 

2.4 summarises the per capita expenditure growth rates on convenience goods for the 

period to 2021. 

             Table 2.4 – Per capita Expenditure on Convenience Goods, 2007-2021 

Year 
Expenditure 
growth rate 

% 

Zone 1 
£ 

Zone 2 
£ 

Zone 3 
£ 

2007 
 

1,612 1,655 1,688 

2008-11 2.10% 1,646 1,690 1,723 

2011 0.20% 1,649 1,693 1,727 

2012 0.60% 1,659 1,703 1,737 

2013 0.80% 1,672 1,717 1,751 

2014 0.80% 1,686 1,731 1,765 

2015 0.80% 1,699 1,745 1,779 

2016 0.80% 1,713 1,758 1,794 

2017 0.90% 1,728 1,774 1,810 

2018 0.90% 1,744 1,790 1,826 

2019 0.90% 1,759 1,806 1,842 

2020 0.90% 1,775 1,823 1,859 

2021 0.90% 1,791 1,839 1,876 

                         Source: Experian Retail Planner Briefing Note 7.1; England & Lyle                                      
Supplementary Retail Report, February 2010 

Special Forms of Trading on Convenience Goods 

2.13 The allowance for SFT on convenience goods is 2.2% in 2011, increasing to 2.65% in 2016 

and 2.8% in 2021. We have discounted by half the industry-published SFT forecasts 

(Experian Retail Planner, August 2009) because the Experian figure takes no account of 

the fact that many of the providers of online convenience shopping pick the goods from the 
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nearest large local supermarket, rather than from a central warehouse. Our discounting 

approach follows the practice of the major supermarket operators who account for the 

destination of a very high proportion of all convenience expenditure and who, in most 

cases, hold and dispatch the goods sold from the stores that are local to the online 

shopper.3  

Total Available Convenience Goods Expenditure 

2.14 Table 2.5 summarises the total convenience goods expenditure available to the Bridlington 

catchment (zones 1-3), taking into account the assumptions set out.  

Table 2.5 – Total Convenience Goods Expenditure by residents of the Bridlington Catchment  

  
Zone 1 

£m      
Zone 2 

£m 
Zone 3 

£m 
Total 
£m 

Expenditure, 2011 
 

61.48 8.55 11.51 81.54 

Less SFT at 2.20% 1.35 0.19 0.25 1.79 

Residual  
 

60.13 8.36 11.26 79.75 

      
Expenditure, 2016 

 
67.28 9.02 12.45 88.74 

Less SFT at 2.65% 1.78 0.24 0.33 2.35 

Residual  
 

65.49 8.78 12.12 86.39 

      
Expenditure, 2021 

 
73.79 9.89 13.65 97.33 

Less SFT at 2.80% 2.07 0.28 0.38 2.73 

Residual  
 

71.72 9.62 13.27 94.61 

2.15 The combined effect of the population gains and the growth in convenience goods spending 

is to increase the available convenience goods expenditure from some £79.8m in 2011 to 

£94.6m in 2021 (+18.5%), an overall gain of about £15.0m.  

Claims on Expenditure from Committed Developments 

2.16 We have not found any significant convenience goods commitments that need to be 

accounted as a claim on the total pot of convenience goods expenditure set out in Table 

2.5. 

 

                                                
3
 This method of online shopping is employed by three of the ‘big four’ supermarket operators – Asda, Sainsbury’s and 

Tesco.  
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3 COMPARISON GOODS CAPACITY  

Introduction  

3.1 Having set out the baseline position in terms of comparison goods expenditure availability, 

this section sets out the current and anticipated future comparison goods spending pattern 

and the resultant findings on the capacity available to the Town Centre in 2016 and 2021.  

Projected Change in Bridlington’s Expenditure Retention 

3.2 The household survey results showed an overall retention rate for comparison goods 

expenditure within the catchment area (all centres) of 42.2%; Bridlington’s share was 27%.  

3.3 RTP’s 2006 calculation of floorspace capacity for Bridlington was based on improving the 

whole of the catchment’s retention of comparison goods expenditure to 50% by 2016, from 

the 2005-6 level of 42.2% (see the 2006 report for the Scenario 2 forecast). 

3.4 For this update, we take a different approach, focusing on Bridlington alone. Therefore, as 

well as updating the various data inputs (as described above), we have considered the 

scope to improve Bridlington Town Centre’s share of the comparison goods expenditure 

available in each of the catchment zones, and we do so for each category of comparison 

goods.  We have undertaken this more sophisticated approach – focusing on Bridlington 

Town Centre (rather than capacity across the study area as a whole) – because it is the 

Town Centre’s improvement as a shopping centre that is the objective of the AAP. 

Therefore, the objective of this update is to establish the capacity of the Town Centre to 

accommodate additional comparison floorspace, most particularly in the fashion and 

specialist goods categories which are most closely aligned to securing the much-needed 

improvements in the Town Centre’s competitiveness.  

The Distribution of Comparison Spending by Goods Sector 

3.5 Table 3.1 replicates Table 5.1 from the 2006 study, and shows the relative distribution of 

expenditure on the principal categories of comparison goods by the catchment.  The 

highest proportion of comparison goods spending (34%) is accounted by specialist non-

food items, followed by fashion (23%) and domestic appliances (22%).   

Table 3.1 – Comparison Goods Spending Shares by the Catchment 

Comparison Goods Category  
Share of 

expenditure 
(%) 

Clothes and shoes 23 

Furniture, carpets, soft household furnishings 16 

DIY and decorating goods 5 

Domestic appliances such as fridges, cookers and other electrical goods 22 

Specialist non-food items (all other comparison goods not otherwise accounted) 34 

Total 100 
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3.6 In Table 3.2 below we apply the spending shares set out in Table 3.1 to the overall ‘pot’ (set 

out in Table 2.3) of available comparison goods expenditure in the Bridlington catchment, to 

produce the expected expenditure in each of the principal five comparison goods sub-

categories in 2011, 2016 and 2021.  

     Table 3.2 – Comparison goods expenditure growth by sub-sector, 2011-2021 

Comparison goods 
sector 

Proportion 
of 

spending 
% 

Expenditure 
2011  
£m 

Expenditure 
2016 
 £m 

Expenditure 
2021  
£m 

Clothing and shoes 23 52.36 59.91 72.56 

Furniture, carpets, etc 16 36.42 41.68 50.48 

DIY and decorating goods 5 11.38 13.02 15.77 

Domestic appliances 22 50.08 57.31 69.40 

Specialist non-food goods 34 77.40 88.57 107.26 

3.7 Overall on this basis, spending by the catchment on clothing and shoes is expected to 

increase by some £7.6m by 2016, and by a further £12.7m by 2021 – a total of £20.0m over 

the whole of the 2011-2021 period. Spending on specialist non-food goods will increase by 

just under £30.0m over the whole period, and by £11.2m by 2016; and spending on 

furniture and carpets, domestic appliances and DIY and decorating by a combined £37.7m 

over the whole period, and by £14.1m by 2016.  

Bridlington’s Prospective Spending Retention by Comparison Goods Sector 

3.8 Table 1.1 (Section 1) shows the comparison spending by goods sector from the catchment 

that is currently retained by Bridlington Town Centre. The shares are very low for fashion, 

and much lower than they should be for the specialist non-food goods. Only for the 

domestic appliances sector such does the Town Centre attract even as much as a third of 

catchment spending; and only in zone 1, the area very close to and including Bridlington, 

does it attract half or more of any category of comparison goods spending, and only then in 

the domestic appliances sector.   

3.9 This very significant underperformance of the Town Centre’s shopping offer drags not just 

on the performance of the Town Centre in all its functions, but on the current performance 

and, unless addressed, the future potential of the whole of the local economy. The task of 

the AAP is to deliver the changes needed to redress the Town Centre’s underperformance, 

tackling the root causes. The AAP’s evidence confirms the Town Centre’s 

underperformance on a range of fronts in addition to shopping; shows that improving the 

Town Centre’s competitiveness in its principal functions is the key to driving growth in the 

wider local economy; and that an essential step in doing so is to deliver the improvements 

needed in its role as a shopping destination. The key to this, in turn, is to address the 

reasons why the Town Centre fails to attract sufficient shares of catchment spending to 

support the range and choice of retail goods commensurate with its role in the retail 

hierarchy. These reasons are briefly summarised in paragraph 1.9 in Section 1.  

3.10 We have, in response to these challenges, used a more sophisticated approach in updating 

the capacity estimates than adopted by the original 2006 Retail Study. We have, for this 

update, examined the scope for increasing the Town Centre’s share of spending from each 

catchment zone and for each of category of comparison goods. The approach responds to 
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the need to increase the Town Centre’s retention level to market shares that are much 

closer to those needed for its competitiveness. As the Town Centre of a Principal Town, it 

should be the clear shopping centre of choice for its catchment for most comparison goods, 

most of the time; and therefore attracting significantly more than half of the comparison 

goods spending from its close hinterland (zones 1 and 2), and substantial but tapering 

shares as the distance from the Town Centre increases.   

3.11 We set out our assessment of the prospective improvements in the Town Centre’s retention 

in each zone and goods category in Table 3.3, together with the results for the residual 

expenditure gains that would follow to support additional floorspace capacity in the Town 

Centre. Tables 3.4 to 3.7 that follow set out the detailed assumptions for each comparison 

goods sector by zone. The full results of the assessment are set out in Tables CM4a to 

CM4e of Appendix 1.  

3.12 The retention improvements assessed are reasonable solely if the AAP’s proposals are 

delivered; that is, that the shortcomings in the provision of units attractive to the fashion 

sector in particular are addressed, with improvements additionally in the range and scale of 

the offer of other comparison goods trading, most especially in specialist goods retailing; 

that the parking and access improvements are delivered; that the pedestrian environment is 

improved; and that the adverse effects of the seasonal seaside activity on the year round 

business of the shopping centre are ameliorated.  

Assumed Improvements in the Market Share of Fashion Expenditure  

3.13 The greatest need is to improve the Town Centre’s share of spending on fashion items (the 

clothing and shoes sub sector), followed by improvements in specialist forms of trading. 

The currently very low levels of retention, in fashion particularly, suggest these sectors also 

offer the greatest opportunities for improvement.  

3.14 We have modelled what we consider to be a very reasonable increase in the Town Centre’s 

market share in the clothing and shoes sector from the most local zones (1 and 2) from the 

present 31% (zone 1) and 26% (zone 2) to 65% in both by 2016 (assuming the Burlington 

Parade scheme will have opened by then, alongside the parking and Primary Shopping 

Area public realm improvements proposed by the AAP), with a further slight increase in 

both to 66% by 2021. In the wider catchment area, we believe more modest improvements 

are reasonable, and have modelled increases to 40% and 20% respectively for zones 3 

and 4 by 2016, with again very small rises to 2021. For zones 5 and 6, we assume 

increases to just 10% and 15% retention by 2016 and no improvement thereafter.  

3.15 Table 3.3 sets out the details, and the consequences for retained expenditure (allowing 

additionally for population growth and the increases forecast in spending per head).  
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Table 3.3 – Forecast Improvements in the Town Centre’s Share of Fashion Expenditure                   

Zone 

Retained 
expenditure  

2011 
£m 

Retained 
expenditure 

2011 
£m 

Retained 
expenditure 

2016 
% 

Retained 
expenditure 

2011 
£m 

Retained 
expenditure  

2021 
% 

Retained 
expenditure  

2021 
£m 

1 31% 6.88 65% 16.75 66% 20.52 

2 26% 0.82 65% 2.30 66% 2.81 

3 16% 0.70 40% 2.00 42% 2.54 

4 4% 0.42 20% 2.48 21% 3.14 

5 4% 0.19 10% 0.50 10% 0.65 

6 6% 0.44 15% 1.24         15%       1.46 

3.16 Table 3.8 summarises the implications of the retention improvements for the gains in 

additional expenditure available to the Town Centre, after the allowances for the call on this 

spending by existing traders and for additional expenditure inflow to Bridlington from 

outside the catchment.  

Assumed Improvements in Furniture, Carpets and Soft Furnishings Retention 

3.17 While a significant share of transactions in this sector are captured by ‘bulky goods’ stores, 

often not in town centres, we nonetheless consider there to be some scope for improving 

the Town Centre’s share of expenditure on soft furnishings, fabrics, linens and the like – as 

well as carpets and furniture. We therefore make provision for an uplift in the zones nearest 

to the Town Centre (zones 1 and 2) from the present 46% and 48% retention to 60% by 

2016 and 62% by 2021; for zone 3, we assume a more modest uplift from 20% to 30%, and 

only very marginal increases in zones 4-6. Table 3.4 sets out the results.  

Table 3.4 Assumed Improvements in Furniture, Carpets and Soft Furnishings Market Shares  

Zone 

Retained 
expenditure  

2011 
% 

Retained 
expenditure 

2011 
£m 

Retained 
expenditure 

2016 
% 

Retained 
expenditure  

2021 
£m 

Retained 
expenditure  

2021 
% 

Retained 
expenditure 

2021 
£m 

1 46% 7.11 60% 10.75 62% 13.41 

2 48% 1.05 60% 1.47 62% 1.84 

3 20% 0.61 30% 1.04 31% 1.30 

4 2% 0.15 5% 0.43 5% 0.52 

5 4% 0.14 5% 0.17 5% 0.22 

6 2% 0.10 10% 0.57 10% 0.68 

Forecast Improvements to the DIY and Decorating Goods Sector 

3.18 The Town Centre presently retains 43% of the spending on DIY and decorating goods by 

residents; because we think it unlikely that this sector’s retention will be improved to any 

significant degree as a result of the AAP’s delivery, we forecast no changes to the retention 

levels. Table 3.5 shows the retained expenditure 2011-2021 on this basis.  
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Table 3.5  Market Shares for DIY and Decorating Goods and Retained Expenditure  

Zone 

Retained 
expenditure  

2011 
% 

Retained 
expenditure 

2011 
£m 

Retained 
expenditure 

2016 
% 

Retained 
expenditure 

2016 
£m 

Retained 
expenditure 

2021 
% 

Retained 
expenditure  

2021 
£m 

1 43% 2.08 43% 2.41 43% 2.91 

2 38% 0.26 38% 0.29 38% 0.35 

3 22% 0.21 22% 0.24 22% 0.29 

4 11% 0.25 11% 0.30 11% 0.36 

5 9% 0.10 9% 0.10 9% 0.13 

6 5% 0.08 5% 0.09 5% 0.11 

Forecast Improvements in Domestic Appliance Market Shares  

3.19 The domestic appliances sector presently has the highest retention rate of any of the five 

sectors, and Bridlington presently attracts a market share of 56% from residents of zone 1. 

We assume there is, nonetheless, room for some improvement in the provision of additional 

choice, particularly of small electrical goods, through new retail development in the town. 

We assume Bridlington’s market share from zone 1 will increase from 56% to 65% by 2016, 

and to 66 per cent by 2021. Table 3.6 shows the details. 

Table 3.6 – Assumed Improvements in Domestic Appliances Market Shares  

Zone 

Retained 
expenditure  

2011 
% 

Retained 
expenditure 

2011 
£m 

Retained 
expenditure 

2016 
% 

Retained 
expenditure 

2016 
£m 

Retained 
expenditure 

2021 
% 

Retained 
expenditure  

2021 
£m 

1 56% 11.89 65% 16.02 66% 19.63 

2 52% 1.57 65% 2.20 66% 2.69 

3 41% 1.71 50% 2.39 52% 3.00 

4 9% 0.90 15% 1.78 15% 2.14 

5 8% 0.37 10% 0.48 10% 0.62 

6 2% 0.14 10% 0.79 10% 0.93 

Forecast Improvements to the Specialist Comparison Goods Sector 

3.20 Specialist goods is a key sector for the Town Centre, and its present share of catchment 

spending is significantly lower than it should be if the range and choice of goods on offer 

were more attractive. We consider there to be significant scope for improving the Town 

Centre’s competitiveness in this goods category, most particularly from the zones nearest 

Bridlington but also from further afield within the catchment.  We therefore assume an uplift 

in market share in zone 1 from 42% in 2011 to 65% in 2016 and to 66% in 2021; in zone 2 

from 26% to 55% in 2016 and then to 56% in 2021; and in zone 3 from 14% to 30% in 2016 

and 31% in 2021. The improvements in zones 4, 5 and 6 are in each case up to 10%. Table 

3.7 sets out the details.  

Table 3.7 Forecast Improvements to the Town Centre’s Share of Specialist Goods Spending  

Zone 

Retained 
expenditure  

2011 
% 

Retained 
expenditure  

2011 
£m 

Retained 
expenditure  

2016 
% 

Retained 
expenditure  

2016 
£m 

Retained 
expenditure  

2021 
% 

Retained 
expenditure 

2011 
£m 

1 42% 13.79 65% 24.76 66% 30.34 

2 26% 1.21 55% 2.87 56% 3.53 

3 14% 0.90 30% 2.22 31% 2.77 

4 3% 0.46 10% 1.83 10% 2.21 

5 3% 0.22 10% 0.73 10% 0.95 

6 1% 0.11 10% 1.22 10% 1.44 
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Total Growth in Residual Expenditure Capacity for the Town Centre  

3.21 Table 3.8 summarises the residual expenditure for each of the comparison goods sub-

categories based on the improvements in retention. 

3.22 The overall increase in residual expenditure between 2011 and 2016 – taking account of 

our predicted improvements in market shares, and the various other data inputs – is 

£42.77m.  We make adjustments to this total both for ‘inflow’ of expenditure to the Town 

Centre from outside the catchment (by tourists principally), and to make an allowance for 

the call on this additional expenditure (the residual) by existing traders in the Town Centre. 

Inflow from Outside the Catchment 

3.23 We also make an allowance for ‘inflow’ expenditure – further gains in spending from outside 

the catchment from spending by visitors to Bridlington. We estimate the value of the inflow 

to equate to a 15% increase over the residual (the additional spending arising from 

population and expenditure growth in the catchment after allowing for SFT). The inflow 

equates to a further £6.42m of expenditure in 2016 and £9.43m in 2021.  

3.24 The 15% is a conservative allowance that we draw from the most recent information on the 

estimated levels of spending by Bridlington’s visitors in the Town Centre. For example, the 

Bridlington Destination & Benchmark and Visitor Study 20094 found, based on a sample 

survey of 400 visitors to the town, that each visitor on average spends £4.34 on shopping 

per day, which compares to the reported average of £4.08 spent per day by visitors in the 

region as a whole. The Yorkshire & Humber Regional Visitor Survey 2010 report on the 

Humber & East Yorkshire sub-region estimated that spending on shopping averages £9.18 

per person per day - over double the Benchmark study’s estimate. The divergence 

underscores the difficulties entailed in making accurate estimates, and it may be that the 

actual figure is somewhere between the two. We, however, take a conservative view, and 

favour the lower end of the spectrum. 

3.25 Accurate data on visitor numbers is also difficult to come by. The best estimate available to 

us is that Bridlington attracts in the order of 0.3m overnight stays (numbers of nights) plus 

2.1m day visits a year – equating at least to something like 2.5m visitor days a year (given 

that most one night stays involve two visitor days; three nights four to five days and so on).  

Some 2.5m visitors spending, say, £5.00 per head on shopping, would produce inflow 

expenditure of some of £12.5m, which in turn equates to 15% of all retail expenditure in 

Bridlington Town Centre (comparison and convenience). 

3.26 Thus, we consider that the 15% uplift we account for to be a reasonable estimate. We 

estimate, taking into account the inflow expenditure on convenience goods, that in total 

inflow spending on retail goods in the Town Centre will total some £12.32m in 2016. On a 

per capita basis, this works out, on the basis of 2.5m visitor days, at a per capita spend of 

£4.92 – very close to the rough calculation on which we based the 15% uplift assumption. 

By 2021, we estimate total inflow spending will rise to £15.83m, maintaining a constant 

                                                
4
 The report is by The Research Solution for the Yorkshire Market Intelligence Unit, published in February 2010. 
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share of additional comparison and convenience spending after allowing for special forms 

of trading. This too is reasonable on the basis that visitor spending on retail goods will rise 

in line with per capita spending on retail goods by non-visitors. 

Total Comparison Goods Capacity in the Town Centre  

3.27 Overall, we estimate the additional expenditure capacity in the Town Centre, before 

allowing for the share that is likely to be needed by existing traders, to be £49.18m by 2016, 

rising to £72.33m by 2021.  Table 3.8 summarises. 

Table 3.8 – Summary of Residual Expenditure by Comparison Goods Sub-categories 

  

Clothes 
& Shoes 

£m 

Furniture/ 
Carpets 

/Soft 
Furnishings 

£m 

DIY & 
Decorat-

ing 
£m 

Domestic 
Appliances 

£m 

'Speciali
st' 

Goods' 
£m 

TOTAL 
£m 

Residual Expenditure at 2016  15.32 4.83 0.30 6.22 16.09 42.77 

Inflow (£m) at 15% 6.42 

Total expenditure capacity           49.18 

Residual Expenditure at 2021 20.67 7.87 0.86 10.70 22.80 62.90 

Inflow (£m) at 15% 9.43 

Total expenditure capacity           72.33 

Productivity Improvements by Existing Retailers 

3.28 Existing retailers will need to absorb a proportion of the additional expenditure to maintain 

their competitiveness. 

3.29 We estimate the level of this claim on the additional expenditure with reference to the 

assumptions in the district wide retail study, in which England & Lyle (February 2010 

Update) estimate that existing traders will be capable of improving their productivity 

(turnover) by 1.0% per annum. Although this is a lower rate of productivity improvement 

than advised by Experian in their Briefing Note 7.1, we agree with England & Lyle that the 

1.0% per annum growth rate is an appropriate figure for the Town Centre. All of the other 

evidence suggests that the existing traders are on average very unlikely to improve their 

turnover rates more quickly than this, even assuming the improvements in the Town Centre 

that underpin all of the other calculations.   

3.30 This allowance for existing retailers has the effect of reducing the available expenditure for 

net gains in comparison goods floorspace to £49.18m in 2016 and £72.33m in 2021. 

The Conversion of the Expenditure Capacity to a Net Floorspace Requirement 

3.31 We summarise the implications for the need for additional floorspace to accommodate this 

additional expenditure in Table 3.9. We convert the £49.18m residual requirement to a 

floorspace requirement, using a sales density of £5,000 per sq m (the mid-point, more or 
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less, of the England & Lyle range for turnover per sq m and the figure we use in our retail 

work in other centres comparable to Bridlington).5   

3.32 The result is a requirement for an additional 9,359 sq m of comparison sales area 

floorspace by 2016, which equates to a gross floorspace requirement of 13,370 sq m (using 

an assumed average net to gross ratio of 0.7). By 2021 the floorspace requirement 

increases to 13,096 sq m comparison goods sales area floorspace, which equates to 

18,709 sq m gross floor area.  

    Table 3.9 – Summary of Comparison Goods Floorspace Requirement, 2016 & 2021 

      2016     2021 

Total expenditure available £49.18m £72.33m 

Turnover per square metre (assumed) £5,255m £5,523m 

Net floorspace requirement (sq m) 9,359 sq m 13,096 sq m 

Gross floorspace requirement (sq m gross) 13,370 sq m 18,709 sq m 

Conclusion 

3.33 We conclude that it is wholly reasonable, on the basis of the assumptions adopted and in 

the context of the AAP’s objectives, to conclude that the Town Centre has the capacity, as 

well as the need, to accommodate in the order of an additional 13,370 sq m gross of 

additional comparison goods floorspace over the period to 2016, and in the order of a 

further 5,340 sq m gross by 2021. As with all exercises of this type, the estimates are a 

guide.  

3.34 We have adopted in this update a more sophisticated approach to forecasting the 

quantitative need and capacity for additional retail floorspace. The forecasts take into 

account the downturn in the economy and up to date estimates of comparison expenditure 

growth that reflect the outturn changes from 2008 and the best available forward 

projections. The population forecasts are also the most up to date available to the Council, 

which take account of the downturn in the economy.   

 

                                                
5
 Sales density of £5,000 per sq.m at the 2010 base year: we have made adjustments for this sales density to improve by 

1 per cent, per annum between 2010 and 2021, therefore the sales density per sq.m is £5,308 per sq.m in 2016, and 
£5,578 per sq.m in 2021.  
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4 CONVENIENCE GOODS SPENDING PATTERNS 

Introduction 

4.1 We set out in this final section of the update the forecasts of the requirement for additional 

convenience goods floorspace, drawing on the population forecasts set out in Section 2. As 

we explained, the convenience goods catchment is much smaller than the comparison 

catchment to reflect actual shopping patterns.  

Bridlington’s Retention of Convenience Expenditure 

4.2 In line with industry approaches to assessing convenience shopping patterns, retention is 

gauged against the market shares taken by individual stores and ‘other’ convenience retail 

facilities within a catchment zone. Table 4.1 sets out the principal food stores in the 

catchment area, and their market shares from the 2005 household survey. As with 

comparison goods, there have been no significant changes to this provision since the 

household survey was undertaken and therefore the continued use of this data is robust.  

Table 4.1 – Market Shares of Convenience Spending in Bridlington’s Catchment 
(Source: based on market shares for RTP Bridlington Retail & Leisure Study) 

  Zone 1 Zone 2 Zone 3 

Zone 1:   

Aldi, Bessingby Way, Bridlington 1.75% 5.32% 2.49% 
Co Op - Convenience Shop, Dog And Duck Square, 
Bridlington 0.22% 6.68% 0.00% 

Morrisons, Bessingby Industrial Estate, Bridlington 28.18% 29.40% 12.48% 

Somerfield, Martongate, Bridlington 4.39% 7.08% 0.00% 

Tesco Superstore, Station Approach, Bridlington 47.14% 27.28% 28.38% 

Other Zone 1 14.74% 8.43% 2.81% 

Zone 2: 0.00% 0.00% 0.00% 

All stores 0.00% 2.29% 0.00% 

Zone 3: 0.00% 0.00% 0.00% 

All stores 0.00% 0.00% 0.67% 

Sub-total for catchment area 96.42% 86.48% 46.84% 

Outside catchment area   

Tesco, George Street, Driffield 0.00% 2.06% 24.38% 

Morrisons, Dunslow Road, Scarborough 1.07% 5.69% 2.25% 

Morrisons, Wingfield Way, Beverley 0.00% 0.76% 4.74% 

Tesco, Morton Lane, Beverley 0.22% 0.00% 4.27% 

Other outside catchment (inc. e-tail, 'other') 2.30% 5.01% 17.51% 

Sub-total outside catchment area 3.58% 13.52% 53.16% 

Total 100.00% 100.00% 100.00% 

4.3 We estimate that in 2011 stores in the Bridlington catchment area will retain £70.48m of the 

total convenience expenditure ‘pot’ of £79.75m. This is equivalent to a retention rate of 

88.3%, which can be considered to be a strong performance, albeit one with potential for 

improvement as 12% of residents in the catchment area are still travelling further afield to 

undertake their convenience shopping.  

4.4 Allowance is also made for inflow into the Town Centre from visitors (which we calculate for 

as being equivalent to 15% and 10% respectively of the survey-based turnover estimates 

for the Tesco and Somerfield stores in the Town Centre, although in practice this inflow will 
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go to a wider range of traders of convenience goods in the Town Centre. Tables CV4b-4d 

set out the details of the calculations. 

The Capacity for Additional Convenience Goods Floorspace 

A Static Retention Assumption 

4.5 We calculate that if Bridlington’s 88% retention rate were not to be improved upon by 2016 

or 2021, there will be a requirement in the catchment, allowing for population and 

convenience spending growth as set out in Section 2, to accommodate an additional £4.9m 

of convenience goods expenditure by 2016, and a further £6.2m by 2021. Both figures 

allow for inflow of £5.9m in 2016, rising to £6.4m in 2021 (explained in paragraphs 3.22-

3.25 in Section 3) and for continued productivity growth by existing traders equivalent to 

£1.1m at 2016, and £2.1m at 2021.  

4.6 Converted to a floorspace requirement, these ‘residuals’ suggest a need, using very high 

efficiency assumptions, for a further 394 sq m net additional convenience sales area by 

2016 and a further 493 sq.m in the 2016-21 period, therefore giving an overall requirement 

for 890 sq m net by 2021 (the gross floorspace equivalents are 657 sq m in 2016 and 1,478 

sq m by 2021). We calculate this need assuming the average floorspace efficiencies 

achieved by the big four supermarket operators in 2009, assuming productivity gains of 

0.3% per annum over the forecasting period (£12,368 per sq m in 2016 and £12,554 per sq 

m in 2021).6   

4.7 If instead, we use an efficiency figure of £6,000 sq m, the net sales area requirement rises 

to 1,000 sq m in 2016 and 1,800 sq m in 202; the gross floorspace equivalents are 

1,333 sq m in 2016, rising to 3,000 sq m by 2021. 

4.8 England & Lyle in their 2010 update use a similar range to convert a residual expenditure 

estimate to a floorspace requirement.  

4.9 The detailed calculations are set out in Table CV5a. 

An Improved Retention Assumption 

4.10 If, alternatively, we assume that there is scope to improve the Town Centre’s retention of 

convenience goods trading in line with the objectives of the AAP, the scope for further 

convenience floorspace development rises.  

4.11 On the basis of a marginal improvement to a 90% retention of convenience goods spending 

for the town in 2016 (including Morrisons which is outside the Town Centre altogether), 

rising to 92% in 2021, the residual expenditure to be accommodated after all the 

allowances rises to £6.2m in 2016 and £14.4m in 2021.  

4.12 On this basis, there would be a need for a further 502 sq m to 1,019 sq m net sales area in 

2016 (with the range derived using the efficiencies set out above in paragraphs 4.6 and 4.7 

                                                
6
 These figures represent the average 2009 sales density for Asda, Morrisons, Sainsbury’s and Tesco (source: Mintel UK 

Retail Rankings, 2009). The 2009 figure is then grown by 0.3 per cent, per annum to reflect improvements in productivity 
of floorspace.  
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respectively), rising to a further 654 sq m to 1,328 sq m net sales area by 2021. The gross 

equivalents in 2016 are 836 sq m to 1,699 sq m, and 1,926 sq m to 3,912 sq m in 2021.  

This is summarised in Tables 4.2a and 4.2b. 

Table 4.2a – Summary of Convenience Goods Floorspace Requirement, 2016 & 2021, ‘High 

Efficiency’ Scenario 

  2011-16 2011-21 

Total expenditure available £6.2m 16.6m 

Turnover per square metre (assumed) 12,368 12,554 

Net floorspace requirement (sq m) 502 1,156 

Gross floorspace requirement (sq m gross) 836 1,926 

Table 4.2b – Summary of Convenience Goods Floorspace Requirement, 2016 & 2021, ‘Low 

Efficiency’ Scenario 

  2011-16 2011-21 

Total expenditure available £6.2m 16.6m 

Turnover per square metre (assumed) 6,091 6,182 

Net floorspace requirement (sq m) 1,019 2,347 

Gross floorspace requirement (sq m gross) 1,699 3,912 

Conclusion 

4.13 On the basis set out above, our view is that there is capacity in Bridlington for additional 

convenience retail floorspace in the range of about 500-1,000 sq m net in the period to 

2016, rising to 1,150-2,350 sq m net by 2021. Given the aims of the AAP, and national 

policy on retailing, this need should be directed to the Town Centre.  

4.14 As with the comparison goods forecasts, the quantitative estimates should be set alongside 

the other considerations that determine need and capacity for additional convenience 

goods floorspace development in the Town Centre.  
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5 SUMMARY 

5.1 The update of the capacity forecasts set out in the preceding sections shows the following 

requirements for additional floorspace in the catchment, which national policy and the AAP 

direct to the Town Centre: 

i. Comparison goods floorspace:  

▫ 9,400 sq m net; 13,400 sq m gross in 2016 

▫ 13,100 sq m net; 18,700 sq m gross in 2021 (i.e., a further 3,700 sq m net over the 

2016 requirement)  

ii. Convenience goods floorspace:  

▫ 500-1,020 sq m net; 840-1,700 sq m gross in 2016 

▫ 1,160-2,347 sq m net; 1,930-3,910 sq m gross in 2021.  

5.2 The forecasts allow for population growth, expenditure growth, existing and improved 

retention rates in the presently underperforming Town Centre, as well as conservative 

assumptions on inflow spending and robust assumptions on existing stores’ productivity 

improvements. 
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APPENDIX 1 

Quantitative Data 



 

Table CM1a. Forecast population, 2011-2021. 

  Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Total Growth % Growth 

2011 37,282 5,049 6,665 16,188 7,150 12,014 84,348 - - 

2016 39,279 5,129 6,940 17,435 6,637 12,288 87,709 3,361 4.0% 

2021 41,195 5,379 7,279 18,285 7,498 12,628 92,263 4,555 5.2% 

Notes:                   

• Populations for Zones 1 to 5 to 2016 are sourced from East Riding District Council and based on projected parish populations. 

• Populations for Zones 1 to 5 for 2016 to 2021 are based on growth rates derived from Office of National Statistics Sub-National 
Population Projections (2008-based) for East Riding District. There are no parish-based population projections available beyond 
2016. 
• Population for Zone 6 is based on East Riding District Council estimate of parish population in 2007, which has been projected 
forward to 2011 using growth rates derived from Office of National Statistics mid-year population estimate (for 2007) and Office of 
National Statistics Sub-National Population Projections (2008-based) for 2008 to 2021 for Scarborough Borough. 
• North Yorkshire Council confirmed (11/08/10) that no policy-based population projection modelling has been undertaken for 
Scarborough Borough 

 

Table CM1b. Forecast per capita comparison goods expenditure, 2011-2021. 

  Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 

2011 2,827 2,967 3,109 3,060 3,227 2,897 

2016 3,155 3,311 3,469 3,415 3,601 3,232 

2021 3,622 3,801 3,983 3,921 4,134 3,711 

Notes:             

• Comparison goods expenditure is grown at 1.1 per cent between 2011 and 2012 and then 2.5  

per cent, per annum from 2012-2016 and 2.8 per cent, per annum from 2016-2021. These growth  

rates reflect those cited at paragraph 2.9 of England & Lyle's February 2010 supplementary  

report (Source: Experian Retail Planner Briefing Note 7.1, August 2009, Figure 1).  

 

Table CM1c. Total available comparison expenditure, 2011-2021. 

    Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Total 

    £m £m £m £m £m £m £m 

Expenditure, 2011 105.40 14.98 20.72 49.54 23.07 34.80 248.52 

Less SFT at 8.40% 8.85 1.26 1.74 4.16 1.94 2.92 20.88 

Residual  96.55 13.72 18.98 45.38 21.13 31.88 227.64 

    

Expenditure, 2016 123.93 16.98 24.08 59.54 23.90 39.72 288.15 

Less SFT at 9.60% 11.90 1.63 2.31 5.72 2.29 3.81 27.66 

Residual  112.03 15.35 21.77 53.82 21.61 35.91 260.49 

    

Expenditure, 2021 149.21 20.45 28.99 71.69 31.00 46.86 348.21 

Less SFT at 9.40% 14.03 1.92 2.73 6.74 2.91 4.40 32.73 

Residual  135.19 18.52 26.27 64.95 28.09 42.46 315.47 

 

  



Table CM2a. Distribution of available comparison goods expenditure at 2011 by comparison goods sub-
category 

  

    Zonal expenditure at 2011 (£m)   

  Proportion of 
comparison 
goods 
spending (%) 

1 2 3 4 5 6 Total 

Clothes and shoes 23 22.21 3.16 4.37 10.44 4.86 7.33 52.36 

Furniture, carpets, soft household 
furnishings 

16 15.45 2.20 3.04 7.26 3.38 5.10 36.42 

DIY and decorating goods 5 4.83 0.69 0.95 2.27 1.06 1.59 11.38 

Domestic appliances such as fridges, 
cookers and other electrical goods 

22 21.24 3.02 4.18 9.98 4.65 7.01 50.08 

Specialist non-food items such as china, 
glass, books, jewellery, photographic goods, 
musical instruments and sports equipment 

34 32.83 4.67 6.45 15.43 7.19 10.84 77.40 

Total 100 96.55 13.72 18.98 45.38 21.13 31.88 227.64 

Notes:                 

• This table reflects the total available comparison expenditure as set out in Table 1c for each zone distributed between the five principal  

comparison goods sub-sectors. The percentage weightings set out above are derived from Table 5.1 of the Bridlington Retail & Leisure  

Study (June 2006).                  

 

Table CM2b. Distribution of available comparison goods expenditure at 2016 by comparison goods sub-
category 

  

    Zonal expenditure at 2016 (£m)   

  Proportion of 
comparison 
goods 
spending (%) 

1 2 3 4 5 6 Total 

Clothes and shoes 23 25.77 3.53 5.01 12.38 4.97 8.26 59.91 

Furniture, carpets, soft household 
furnishings 

16 17.92 2.46 3.48 8.61 3.46 5.75 41.68 

DIY and decorating goods 5 5.60 0.77 1.09 2.69 1.08 1.80 13.02 

Domestic appliances such as fridges, 
cookers and other electrical goods 

22 24.65 3.38 4.79 11.84 4.75 7.90 57.31 

Specialist non-food items such as china, 
glass, books, jewellery, photographic 
goods, musical instruments and sports 
equipment 

34 38.09 5.22 7.40 18.30 7.35 12.21 88.57 

Total 100 112.03 15.35 21.77 53.82 21.61 35.91 260.49 

Notes:                 

• This table reflects the total available comparison expenditure as set out in Table 1c for each zone distributed between the five principal  

comparison goods sub-sectors. The percentage weightings set out above are derived from Table 5.1 of the Bridlington Retail & Leisure  

Study (June 2006).                  

 

  



Table CM2c. Distribution of available comparison goods expenditure at 2021 by comparison goods sub-
category 

  

    Zonal expenditure at 2021 (£m)   

  Proportion of 
comparison 
goods 
spending (%) 

1 2 3 4 5 6 Total 

Clothes and shoes 23 31.09 4.26 6.04 14.94 6.46 9.76 72.56 

Furniture, carpets, soft household 
furnishings 

16 21.63 2.96 4.20 10.39 4.49 6.79 50.48 

DIY and decorating goods 5 6.76 0.93 1.31 3.25 1.40 2.12 15.77 

Domestic appliances such as fridges, 
cookers and other electrical goods 

22 29.74 4.08 5.78 14.29 6.18 9.34 69.40 

Specialist non-food items such as china, 
glass, books, jewellery, photographic 
goods, musical instruments and sports 
equipment 

34 45.96 6.30 8.93 22.08 9.55 14.44 107.26 

Total 100 135.19 18.52 26.27 64.95 28.09 42.46 315.47 

Notes:                 

• This table reflects the total available comparison expenditure as set out in Table 1c for each zone distributed between the five principal  

comparison goods sub-sectors. The percentage weightings set out above are derived from Table 5.1 of the Bridlington Retail & Leisure  

Study (June 2006).                  

 

Table CM3. Existing market shares by comparison goods sub-sector for Bridlington (as at 
December 2005) 

  Goods Category 

RTP 
Zone 

Clothes & 
Shoes 

Furniture/Carpets/Soft 
Furnishings 

DIY & 
Decorating 

Domestic 
Appliances 

'Specialist' 
Goods 

1 31% 46% 43% 56% 42% 

2 26% 48% 38% 52% 26% 

3 16% 20% 22% 41% 14% 

4 4% 2% 11% 9% 3% 

5 4% 4% 9% 8% 3% 

6 6% 2% 5% 2% 1% 

Overall 18% 25% 27% 35% 22% 

Notes:           
• 'Specialist goods' includes jewellery, china, glass, books, photographic goods, sports equipment, musical 
instruments etc         
• Market shares are as defined by the Bridlington Retail & Leisure Study (RTP, June 2006). 
  

 



Table CM4a. Bridlington TC Expenditure and Floorspace Capacity (Clothes & Shoes) 

A B C D E F G H I J 

ZONE 

Expenditure 
Available to 
Residents in 

2011 (£m) 

Market 
Share in 
2011 (%) 

Expenditure 
Retained by 
Brid TC in 
2011 (£m) 

Expenditure 
Available to 
Residents in 

2016 (£m) 

RTP 
Estimated 

Market 
Share in 
2016 (%) 

Expenditure 
Retained by 
Brid TC in 
2016 (£m) 

Expenditure 
Available to 
Residents 

in 2021 (£m) 

RTP 
Estimated 

Market 
Share in 
2021 (%) 

Expenditure 
Retained by 
Brid TC in 
2021 (£m) 

1 22.21 31% 6.88 25.77 65.00 16.75 31.09 66.00 20.52 

2 3.16 26% 0.82 3.53 65.00 2.30 4.26 66.00 2.81 

3 4.37 16% 0.70 5.01 40.00 2.00 6.04 42.00 2.54 

4 10.44 4% 0.42 12.38 20.00 2.48 14.94 21.00 3.14 

5 4.86 4% 0.19 4.97 10.00 0.50 6.46 10.00 0.65 

6 7.33 6% 0.44 8.26 15.00 1.24 9.76 15.00 1.46 

TOTAL 52.36   9.45 59.91   25.26 72.56   31.12 

                    

    
 

      2016     2021 

                    

[A] Surplus expenditure (£m)         15.80     21.66 

                    

[B] Productivity Growth of Existing Retailers       0.48     0.99 

                    

[C] Commitments         0.00     0.00 

                    

[D] Residual Expenditure (£m)         15.32     20.67 

                    
Notes: 
• Column B shows the expenditure available to residents for spending on goods in this sub-category and is based on the household survey-derived market share of these items as shown in 
Table CM2a.  
• Column C shows the market share which Bridlington town centre presently attracts from the respective zone for spending on these items, as defined by the household survey for the 
Bridlington Retail & Leisure Study. 
• Column D is the product of Columns B and C and translates the retained market share (Column C) into monetary value. 
• Column E shows the expenditure available to residents for spending on this comparison goods sub-category in 2011 and is based on increasing the expenditure figures shown in Column B 
by the growth rates set out in Table CM1b. 
• Column F shows RTP's estimate of the market share which Bridlington town centre can achieve at 2016 subject to the delivery of an improved town centre retail offer. 
• Column G applies the percentage market share shown in Column F to the overall zonal 'pot' of expenditure shown in Column E to show the amount of expenditure retained by Bridlington 
town centre on completion of the development. 
• Columns H to J repeat the exercise set out in Columns F to G for 2021. 
• Row A shows the additional expenditure which would be retained by Bridlington town centre as a result of the increased market share. 
• Row B makes allowance for the productivity growth of existing retailers in Bridlington, which acts as a 'claim' on the expenditure set out in Row A. We have allowed existing retailers in 
Bridlington to increase productivity by 1.0 per cent, per annum. This reflects the rate used by England & Lyle in the February 2010 Retail Update. The rate is below that forecast by 
Experian's Retail Planner Briefing Note 7.1. In our assessment the low expenditure growth rates projected by Experian in Briefing Note 7.1 are not sufficient to support the rates of 
floorspace efficiency change set out in Tables 4a and 4b of Briefing Note 7.1. For this reason we are satisfied that adopting a sales density growth of 1.0 per cent, per annum is robust. 
• Row C makes allowance for comparison goods retail commitments which also act as a 'claim' on the expenditure set out at Row A. We are not aware of any extant commitments to take 
into account. 
• Row D shows the residual surplus expenditure available to Bridlington as a result of improvements to the market share (Row A less Rows B and C). 

 



Table 4b. Bridlington TC Expenditure and Floorspace Capacity (Furniture etc) 

A B C D E F G H I J 

ZONE 

Expenditure 
Available to 
Residents in 

2011 (£m) 

Market 
Share in 
2011 (%) 

Expenditure 
Retained by 
Brid TC in 
2011 (£m) 

Expenditure 
Available to 
Residents in 

2016 (£m) 

RTP 
Estimated 

Market 
Share in 
2016 (%) 

Expenditure 
Retained by 
Brid TC in 
2016 (£m) 

Expenditure 
Available to 
Residents 

in 2021 (£m) 

RTP 
Estimated 

Market 
Share in 
2021 (%) 

Expenditure 
Retained by 
Brid TC in 
2021 (£m) 

1 15.45 46% 7.11 17.92 60.00 10.75 21.63 62.00 13.41 

2 2.20 48% 1.05 2.46 60.00 1.47 2.96 62.00 1.84 

3 3.04 20% 0.61 3.48 30.00 1.04 4.20 31.00 1.30 

4 7.26 2% 0.15 8.61 5.00 0.43 10.39 5.00 0.52 

5 3.38 4% 0.14 3.46 5.00 0.17 4.49 5.00 0.22 

6 5.10 2% 0.10 5.75 10.00 0.57 6.79 10.00 0.68 

TOTAL 36.42   9.15 41.68   14.45 50.48   17.97 

                    

            2016     2021 

                    

Surplus expenditure (£m)         5.30     8.83 

                    

Productivity Growth of Existing Retailers       0.47     0.96 

                    

Commitments           0.00     0.00 

                    

Residual Expenditure (£m)         4.83     7.87 

                    
Notes: 
• Column B shows the expenditure available to residents for spending on goods in this sub-category and is based on the household survey-derived market share of these items as shown in 
Table CM2a.  
• Column C shows the market share which Bridlington town centre presently attracts from the respective zone for spending on these items, as defined by the household survey for the 
Bridlington Retail & Leisure Study. 
• Column D is the product of Columns B and C and translates the retained market share (Column C) into monetary value. 
• Column E shows the expenditure available to residents for spending on this comparison goods sub-category in 2011 and is based on increasing the expenditure figures shown in Column B 
by the growth rates set out in Table CM1b. 
• Column F shows RTP's estimate of the market share which Bridlington town centre can achieve at 2016 subject to the delivery of an improved town centre retail offer. 
• Column G applies the percentage market share shown in Column F to the overall zonal 'pot' of expenditure shown in Column E to show the amount of expenditure retained by Bridlington 
town centre on completion of the development. 
• Columns H to J repeat the exercise set out in Columns F to G for 2021. 
• Row A shows the additional expenditure which would be retained by Bridlington town centre as a result of the increased market share. 
• Row B makes allowance for the productivity growth of existing retailers in Bridlington, which acts as a 'claim' on the expenditure set out in Row A. We have allowed existing retailers in 
Bridlington to increase productivity by 1.0 per cent, per annum. This reflects the rate used by England & Lyle in the February 2010 Retail Update. The rate is below that forecast by 
Experian's Retail Planner Briefing Note 7.1. In our assessment the low expenditure growth rates projected by Experian in Briefing Note 7.1 are not sufficient to support the rates of floorspace 
efficiency change set out in Tables 4a and 4b of Briefing Note 7.1. For this reason we are satisfied that adopting a sales density growth of 1.0 per cent, per annum is robust. 
• Row C makes allowance for comparison goods retail commitments which also act as a 'claim' on the expenditure set out at Row A. We are not aware of any extant commitments to take into 
account. 
• Row D shows the residual surplus expenditure available to Bridlington as a result of improvements to the market share (Row A less Rows B and C). 

 



Table 4c. Bridlington TC Expenditure and Floorspace Capacity (DIY & Decorating) 

A B C D E F G H I J 

ZONE 

Expenditure 
Available to 
Residents in 

2011 (£m) 

Market 
Share in 
2011 (%) 

Expenditure 
Retained by 
Brid TC in 
2011 (£m) 

Expenditure 
Available to 
Residents in 

2016 (£m) 

RTP 
Estimated 

Market 
Share in 
2016 (%) 

Expenditure 
Retained by 
Brid TC in 
2016 (£m) 

Expenditure 
Available to 
Residents in 

2021 (£m) 

RTP 
Estimated 

Market 
Share in 
2021 (%) 

Expenditure 
Retained by 
Brid TC in 
2021 (£m) 

1 4.83 43% 2.08 5.60 43.00 2.41 6.76 43.00 2.91 

2 0.69 38% 0.26 0.77 38.00 0.29 0.93 38.00 0.35 

3 0.95 22% 0.21 1.09 22.00 0.24 1.31 22.00 0.29 

4 2.27 11% 0.25 2.69 11.00 0.30 3.25 11.00 0.36 

5 1.06 9% 0.10 1.08 9.00 0.10 1.40 9.00 0.13 

6 1.59 5% 0.08 1.80 5.00 0.09 2.12 5.00 0.11 

TOTAL 11.38   2.97 13.02   3.42 15.77   4.14 

                    

            2016     2021 

                    

Surplus expenditure (£m)         0.45     1.17 

                    

Productivity Growth of Existing Retailers       0.15     0.31 

                    

Commitments           0.00     0.00 

                    

Residual Expenditure (£m)         0.30     0.86 

                    
Notes: 
• Column B shows the expenditure available to residents for spending on goods in this sub-category and is based on the household survey-derived market share of these items as shown in Table 
CM2a.  
• Column C shows the market share which Bridlington town centre presently attracts from the respective zone for spending on these items, as defined by the household survey for the Bridlington 
Retail & Leisure Study. 
• Column D is the product of Columns B and C and translates the retained market share (Column C) into monetary value. 
• Column E shows the expenditure available to residents for spending on this comparison goods sub-category in 2011 and is based on increasing the expenditure figures shown in Column B by 
the growth rates set out in Table CM1b. 
• Column F shows RTP's estimate of the market share which Bridlington town centre can achieve at 2016 subject to the delivery of an improved town centre retail offer. We do not envisage 
DIY/Decorating goods forming part of the town centre scheme and therefore the market share is in this instance left unchanged. 
• Column G applies the percentage market share shown in Column F to the overall zonal 'pot' of expenditure shown in Column E to show the amount of expenditure retained by Bridlington town 
centre on completion of the development. 
• Columns H to J repeat the exercise set out in Columns F to G for 2021. 
• Row A shows the additional expenditure which would be retained by Bridlington town centre as a result of the increased market share. 
• Row B makes allowance for the productivity growth of existing retailers in Bridlington, which acts as a 'claim' on the expenditure set out in Row A. We have allowed existing retailers in Bridlington 
to increase productivity by 1.0 per cent, per annum. This reflects the rate used by England & Lyle in the February 2010 Retail Update. The rate is below that forecast by Experian's Retail Planner 
Briefing Note 7.1. In our assessment the low expenditure growth rates projected by Experian in Briefing Note 7.1 are not sufficient to support the rates of floorspace efficiency change set out in 
Tables 4a and 4b of Briefing Note 7.1. For this reason we are satisfied that adopting a sales density growth of 1.0 per cent, per annum is robust. 
• Row C makes allowance for comparison goods retail commitments which also act as a 'claim' on the expenditure set out at Row A. We are not aware of any extant commitments to take into 
account. 
• Row D shows the residual surplus expenditure available to Bridlington as a result of improvements to the market share (Row A less Rows B and C). 

  



Table 4d. Bridlington TC Expenditure and Floorspace Capacity (Domestic appliances) 

A B C D E F G H I J 

ZONE 

Expenditure 
Available to 
Residents in 

2011 (£m) 

Market 
Share in 
2011 (%) 

Expenditure 
Retained by 
Brid TC in 
2011 (£m) 

Expenditure 
Available to 
Residents in 

2016 (£m) 

RTP 
Estimated 

Market 
Share in 
2016 (%) 

Expenditure 
Retained by 
Brid TC in 
2016 (£m) 

Expenditure 
Available to 
Residents in 

2021 (£m) 

RTP 
Estimated 

Market 
Share in 
2021 (%) 

Expenditure 
Retained by 

Brid TC in 2021 
(£m) 

1 21.24 56% 11.89 24.65 65.00 16.02 29.74 66.00 19.63 

2 3.02 52% 1.57 3.38 65.00 2.20 4.08 66.00 2.69 

3 4.18 41% 1.71 4.79 50.00 2.39 5.78 52.00 3.00 

4 9.98 9% 0.90 11.84 15.00 1.78 14.29 15.00 2.14 

5 4.65 8% 0.37 4.75 10.00 0.48 6.18 10.00 0.62 

6 7.01 2% 0.14 7.90 10.00 0.79 9.34 10.00 0.93 

TOTAL 50.08   16.59 57.31   23.65 69.40   29.02 

                    

            2016     2021 

                    

Surplus expenditure (£m)         7.06     12.43 

                    

Productivity Growth of Existing Retailers       0.85     1.74 

                    

Commitments           0.00     0.00 

                    

Residual Expenditure (£m)         6.22     10.70 

                    
Notes: 
• Column B shows the expenditure available to residents for spending on goods in this sub-category and is based on the household survey-derived market share of these items as shown in Table 
CM2a.  
• Column C shows the market share which Bridlington town centre presently attracts from the respective zone for spending on these items, as defined by the household survey for the Bridlington 
Retail & Leisure Study. 
• Column D is the product of Columns B and C and translates the retained market share (Column C) into monetary value. 
• Column E shows the expenditure available to residents for spending on this comparison goods sub-category in 2011 and is based on increasing the expenditure figures shown in Column B by the 
growth rates set out in Table CM1b. 
• Column F shows RTP's estimate of the market share which Bridlington town centre can achieve at 2016 subject to the delivery of an improved town centre retail offer. 
• Column G applies the percentage market share shown in Column F to the overall zonal 'pot' of expenditure shown in Column E to show the amount of expenditure retained by Bridlington town 
centre on completion of the development. 
• Columns H to J repeat the exercise set out in Columns F to G for 2021. 
• Row A shows the additional expenditure which would be retained by Bridlington town centre as a result of the increased market share. 
• Row B makes allowance for the productivity growth of existing retailers in Bridlington, which acts as a 'claim' on the expenditure set out in Row A. We have allowed existing retailers in Bridlington 
to increase productivity by 1.0 per cent, per annum. This reflects the rate used by England & Lyle in the February 2010 Retail Update. The rate is below that forecast by Experian's Retail Planner 
Briefing Note 7.1. In our assessment the low expenditure growth rates projected by Experian in Briefing Note 7.1 are not sufficient to support the rates of floorspace efficiency change set out in 
Tables 4a and 4b of Briefing Note 7.1. For this reason we are satisfied that adopting a sales density growth of 1.0 per cent, per annum is robust. 
• Row C makes allowance for comparison goods retail commitments which also act as a 'claim' on the expenditure set out at Row A. We are not aware of any extant commitments to take into 
account. 
• Row D shows the residual surplus expenditure available to Bridlington as a result of improvements to the market share (Row A less Rows B and C). 

  



Table 4e. Bridlington TC Expenditure and Floorspace Capacity (Specialist 
goods) 

A B C D E F G H I J 

ZONE 

Expenditure 
Available to 
Residents in 

2011 (£m) 

Market 
Share in 
2011 (%) 

Expenditure 
Retained by 
Brid TC in 
2011 (£m) 

Expenditure 
Available to 
Residents in 

2016 (£m) 

RTP 
Estimated 

Market 
Share in 
2016 (%) 

Expenditure 
Retained by 
Brid TC in 
2016 (£m) 

Expenditure 
Available to 
Residents in 

2021 (£m) 

RTP 
Estimated 

Market 
Share in 
2021 (%) 

Expenditure 
Retained by 
Brid TC in 
2021 (£m) 

1 32.83 42% 13.79 38.09 65.00 24.76 45.96 66.00 30.34 

2 4.67 26% 1.21 5.22 55.00 2.87 6.30 56.00 3.53 

3 6.45 14% 0.90 7.40 30.00 2.22 8.93 31.00 2.77 

4 15.43 3% 0.46 18.30 10.00 1.83 22.08 10.00 2.21 

5 7.19 3% 0.22 7.35 10.00 0.73 9.55 10.00 0.95 

6 10.84 1% 0.11 12.21 10.00 1.22 14.44 10.00 1.44 

TOTAL 77.40   16.69 88.57   33.64 107.26   41.24 

                    

Surplus expenditure (£m)         16.94     24.55 

                    

Productivity Growth of Existing Retailers       0.85     1.75 

                    

Commitments           0.00     0.00 

                    

Residual Expenditure (£m)         16.09     22.80 

                    
Notes: 
• Column B shows the expenditure available to residents for spending on goods in this sub-category and is based on the household survey-derived market share of these items as shown in Table 
CM2a.  
• Column C shows the market share which Bridlington town centre presently attracts from the respective zone for spending on these items, as defined by the household survey for the Bridlington 
Retail & Leisure Study. 
• Column D is the product of Columns B and C and translates the retained market share (Column C) into monetary value. 
• Column E shows the expenditure available to residents for spending on this comparison goods sub-category in 2011 and is based on increasing the expenditure figures shown in Column B by the 
growth rates set out in Table CM1b. 
• Column F shows RTP's estimate of the market share which Bridlington town centre can achieve at 2016 subject to the delivery of an improved town centre retail offer. 
• Column G applies the percentage market share shown in Column F to the overall zonal 'pot' of expenditure shown in Column E to show the amount of expenditure retained by Bridlington town 
centre on completion of the development. 
• Columns H to J repeat the exercise set out in Columns F to G for 2021. 
• Row A shows the additional expenditure which would be retained by Bridlington town centre as a result of the increased market share. 
• Row B makes allowance for the productivity growth of existing retailers in Bridlington, which acts as a 'claim' on the expenditure set out in Row A. We have allowed existing retailers in Bridlington 
to increase productivity by 1.0 per cent, per annum. This reflects the rate used by England & Lyle in the February 2010 Retail Update. The rate is below that forecast by Experian's Retail Planner 
Briefing Note 7.1. In our assessment the low expenditure growth rates projected by Experian in Briefing Note 7.1 are not sufficient to support the rates of floorspace efficiency change set out in 
Tables 4a and 4b of Briefing Note 7.1. For this reason we are satisfied that adopting a sales density growth of 1.0 per cent, per annum is robust. 
• Row C makes allowance for comparison goods retail commitments which also act as a 'claim' on the expenditure set out at Row A. We are not aware of any extant commitments to take into 
account. 
• Row D shows the residual surplus expenditure available to Bridlington as a result of improvements to the market share (Row A less Rows B and C). 



Table 5. Total capacity at 2016 and 2021 (assuming comparison goods market share uplift) 

  
Clothes 
& Shoes 

Furniture/Carpets/Soft 
Furnishings 

DIY & 
Decorating 

Domestic 
Appliances 

'Specialist' 
Goods' TOTAL 

Residual Expenditure at 2016 (£m) 15.32 4.83 0.30 6.22 16.09 42.77 

Inflow (£m) at 15 per cent 6.42 

Total expenditure capacity at 2016 (£m)           49.18 

    

Residual Expenditure at 2021 20.67 7.87 0.86 10.70 22.80 62.90 

Inflow (£m) at 15 per cent 9.43 

Total expenditure capacity at 2021 (£m)           72.33 

Notes:             
• Inflow figure represents 10 per cent of total residual expenditure in 2016 

 

Table 6. Conversion of capacity to floorspace requirements. 

    2016 2021 

[A] Total expenditure available 49.18 72.33 

[B] Turnover per square metre (assumed) 5,255 5,523 

[C] Floorspace requirement (sq.m net) (A/B) 9,359 13,096 

[D] Floorspace requirement (sq.m gross) 13,370 18,709 

Notes:     

• Gross: net floorspace ratio of 70%     
• 2016 and 2021 figure allows for improved floorspace efficiency at 1.0 per cent, per annum, from the 
baseline of £5,000psm (2010). 

 

  



Table CV1a. Forecast population, 2007-2021. 

  Zone 1 Zone 2 Zone 3 Total Growth % growth 

Population 2007 35,912 4,935 6,502 47,349 - - 

Population 2011 37,282 5,049 6,665 48,996 1,647 3.48% 

Population 2016 39,279 5,129 6,940 51,349 2,352 4.80% 

Population 2021 41,195 5,379 7,279 53,853 2,504 4.88% 

Notes:             

• Populations to 2016 are sourced from East Riding District Council and based on projected parish populations.   
• Populations for 2016 to 2021 are based on growth rates derived from Office of National Statistics Sub-National 
Population Projections (2008-based) for East Riding District. There are no parish-based population projections 
available beyond 2016.   

Table CV1b. Forecast per capita convenience expenditure, 2011-2021 

  Zone 1 Zone 2 Zone 3     

2011 1,649 1,693 1,727     

2016 1,713 1,758 1,794     

2021 1,791 1,839 1,876     

Notes:           

• Convenience goods expenditure is grown at 0.2 per cent between 2011 and 2012 and then 0.8    

per cent, per annum from 2012-2016 and 0.9 per cent, per annum from 2016-2021. These growth    

rates reflect those cited at paragraph 2.9 of England & Lyle's February 2010 supplementary    

report (Source: Experian Retail Planner Briefing Note 7.1, August 2009, Figure 1).      

Table CV1c. Total available convenience expenditure, 2011-2021. 

    Zone 1 Zone 2 Zone 3 Total 

Expenditure, 2011 61.48 8.55 11.51 81.54 

Less SFT at 2.20% 1.35 0.19 0.25 1.79 

Residual expenditure, 2011 
 

60.13 8.36 11.26 79.75 

    

Expenditure, 2016 67.28 9.02 12.45 88.74 

Less SFT at 2.65% 1.78 0.24 0.33 2.35 

Residual expenditure, 2016 
 

65.49 8.78 12.12 86.39 

    

Expenditure, 2021 73.79 9.89 13.65 97.33 

Less SFT at 2.80% 2.07 0.28 0.38 2.73 

Residual expenditure, 2021   71.72 9.62 13.27 94.61 

Notes:           

• SFT figures sourced from Experian Retail Planner Briefing Note, August 2009, Appendix 3   

• A deduction of 50% is applied to Experian figures to allow for store-picked SFT transactions.   

 

  



Table CV4a. Convenience goods market shares, 2011. 

  Zone 1 Zone 2 Zone 3 

Zone 1   

Aldi, Bessingby Way, Bridlington 1.75% 5.32% 2.49% 
Co Op - Convenience Shop, Dog And Duck 
Square, Bridlington 0.22% 6.68% 0.00% 

Morrisons, Bessingby Industrial Estate, Bridlington 28.18% 29.40% 12.48% 

Somerfield, Martongate, Bridlington 4.39% 7.08% 0.00% 

Tesco Superstore, Station Approach, Bridlington 47.14% 27.28% 28.38% 

Other Zone 1 14.74% 8.43% 2.81% 

    

Zone 2 0.00% 0.00% 0.00% 

All stores 0.00% 2.29% 0.00% 

    

Zone 3 0.00% 0.00% 0.00% 

All stores 0.00% 0.00% 0.67% 

    

Sub-total for catchment area 96.42% 86.48% 46.84% 

    

Outside catchment area   

Tesco, George Street, Driffield 0.00% 2.06% 24.38% 

Morrisons, Dunslow Road, Scarborough 1.07% 5.69% 2.25% 

Morrisons, Wingfield Way, Beverley 0.00% 0.76% 4.74% 

Tesco, Morton Lane, Beverley 0.22% 0.00% 4.27% 

Other outside catchment (inc. e-tail, 'other') 2.30% 5.01% 17.51% 

    

Sub-total outside catchment area 3.58% 13.52% 53.16% 

    

Total 100.00% 100.00% 100.00% 

    

Notes:       
Market shares based on household survey data for RTP Bridlington Retail & 
Leisure Study (2006)   

 

 

 

  



Table CV4b. Convenience goods spending patterns, 2011. 

  Zone 1 Zone 2 Zone 3 Total Inflow Overall total 

Population 2011 37,282 5,049 6,665 48,996 - 48,996 

Total Expenditure 2011 £m 60.13 8.36 11.26 79.75 - 79.75 

Zone 1     

Aldi, Bessingby Way, Bridlington 1.05 0.44 0.28 1.78   1.78 

Co Op - Convenience Shop, Dog And Duck Square, Bridlington 0.13 0.56 0.00 0.69   0.69 

Morrisons, Bessingby Industrial Estate, Bridlington 16.95 2.46 1.41 20.81   20.81 

Somerfield, Martongate, Bridlington 2.64 0.59 0.00 3.23 0.32 3.55 

Tesco Superstore, Station Approach, Bridlington 28.34 2.28 3.19 33.82 5.07 38.89 

Other Zone 1 8.86 0.70 0.32 9.89   9.89 

      

Zone 2     

All stores 0.00 0.19 0.00 0.19   0.19 

      

Zone 3     

All stores 0.00 0.00 0.08 0.08   0.08 

      

Sub-total for catchment area 57.98 7.23 5.27 70.48 5.40 75.88 

      

Outside catchment area     

Tesco, George Street, Driffield 0.00 0.17 2.74 2.92   2.92 

Morrisons, Dunslow Road, Scarborough 0.64 0.48 0.25 1.37   1.37 

Morrisons, Wingfield Way, Beverley 0.00 0.06 0.53 0.60   0.60 

Tesco, Morton Lane, Beverley 0.13 0.00 0.48 0.61   0.61 

Other outside catchment (inc. e-tail, 'other') 1.38 0.42 1.97 3.77   3.77 

      

Sub-total outside catchment area 2.15 1.13 5.98 9.27 0.00 9.27 

      

Total 60.13 8.36 11.26 79.75 5.40 85.14 

 

  



Table CV4c. Convenience goods spending patterns, 2016. 

  Zone 1 Zone 2 Zone 3 Total Inflow Overall total 

Population 2016 39,279 5,129 6,940 51,349 - 51,349 

Total Expenditure 2016 £m 65.49 8.78 12.12 86.39 - 86.39 

Zone 1     

Aldi, Bessingby Way, Bridlington 1.15 0.47 0.30 1.92   1.92 

Co Op - Convenience Shop, Dog And Duck Square, Bridlington 0.14 0.59 0.00 0.73   0.73 

Morrisons, Bessingby Industrial Estate, Bridlington 18.46 2.58 1.51 22.55   22.55 

Somerfield, Martongate, Bridlington 2.87 0.62 0.00 3.50 0.35 3.85 

Tesco Superstore, Station Approach, Bridlington 30.87 2.40 3.44 36.71 5.51 42.21 

Other Zone 1 9.66 0.74 0.34 10.74   10.74 

      

Zone 2     

All stores 0.00 0.20 0.00 0.20   0.20 

      

Zone 3     

All stores 0.00 0.00 0.08 0.08   0.08 

      

Sub-total for catchment area 63.15 7.59 5.68 76.42 5.86 82.27 

      

Outside catchment area     

Tesco, George Street, Driffield 0.00 0.18 2.95 3.14   3.14 

Morrisons, Dunslow Road, Scarborough 0.70 0.50 0.27 1.47   1.47 

Morrisons, Wingfield Way, Beverley 0.00 0.07 0.57 0.64   0.64 

Tesco, Morton Lane, Beverley 0.14 0.00 0.52 0.66   0.66 

Other outside catchment (inc. e-tail, 'other') 1.50 0.44 2.12 4.07   4.07 

      

Sub-total outside catchment area 2.35 1.19 6.44 9.97 0.00 9.97 

  
    

    

Total 65.49 8.78 12.12 86.39 5.86 92.25 

 

 

 

  



Table CV4d. Convenience goods spending patterns, 2021. 

  Zone 1 Zone 2 Zone 3 Total Inflow 
Overall 

total 

Population 2021 41,195 5,379 7,279 53,853   53,853 

Total Expenditure 2021 £m 71.72 9.62 13.27 94.61   94.61 

Zone 1     

Aldi, Bessingby Way, Bridlington 1.26 0.51 0.33 2.10   2.10 

Co Op - Convenience Shop, Dog And Duck Square, Bridlington 0.15 0.64 0.00 0.80   0.80 

Morrisons, Bessingby Industrial Estate, Bridlington 20.21 2.83 1.66 24.70   24.70 

Somerfield, Martongate, Bridlington 3.15 0.68 0.00 3.83 0.38 4.21 

Tesco Superstore, Station Approach, Bridlington 33.81 2.62 3.77 40.20 6.03 46.23 

Other Zone 1 10.57 0.81 0.37 11.76   11.76 

      

Zone 2     

All stores 0.00 0.22 0.00 0.22   0.22 

      

Zone 3     

All stores 0.00 0.00 0.09 0.09   0.09 

      

Sub-total for catchment area 69.16 8.32 6.22 83.69 6.41 90.10 

      

Outside catchment area     

Tesco, George Street, Driffield 0.00 0.20 3.24 3.43   3.43 

Morrisons, Dunslow Road, Scarborough 0.77 0.55 0.30 1.61   1.61 

Morrisons, Wingfield Way, Beverley 0.00 0.07 0.63 0.70   0.70 

Tesco, Morton Lane, Beverley 0.15 0.00 0.57 0.72   0.72 

Other outside catchment (inc. e-tail, 'other') 1.65 0.48 2.32 4.45   4.45 

      

Sub-total outside catchment area 2.57 1.30 7.05 10.92 0.00 10.92 

      

Total 71.72 9.62 13.27 94.61 6.41 101.02 

 

  



Table CV5a. Summary of Capacity, for Convenience Goods Base Scenario 1 (Static Retention)   

    

    

        Change Change Change  

  2011 2016 2021   2011-16 2016-21 2011-21 

Total Population 48,996 51,349 53,853 2,352 2,504 4,856 

Total Expenditure £m 79.7 86.4 94.6 6.6 8.2 14.9 

    

    

Retained Expenditure £m 70.5 76.4 83.7 5.9 7.3 13.2 

Retained Expenditure % 88 88 88   

Leakage £m 9.3 10.0 10.9 0.7 0.9 1.7 

    

Inflow £m 5.4 5.9 6.4 0.5 0.6 1.0 

    

Total Turnover of Convenience Stores in OCA £m 75.9 82.3 90.1 6.4 7.8 14.2 

    

Initial Surplus £m/annum (Growth in Retained Expenditure) 5.9 7.3 13.2 

  
  

  

    

Claims on Expenditure   

Existing Traders 0 1.1 2.1 1.1 1.1 2.1 

Commitments 0 0.0 0.0 0.0 0.0 0.0 

Impact on capacity £m 0 1.1 2.1 1.1 1.1 2.1 

    

    

    

SUMMARY 
    

2011-16 2016-21 2011-21 

Initial surplus £m 5.9 7.3 13.2 

Claims on capacity £m 1.1 1.1 2.1 

RESIDUAL  £m 4.9 6.2 11.1 

  2010             

Turnover per sq m ('High' Scenario) 12,184       12,368 12,554   

Net Floorspace Requirement sq m ('High' Scenario)       394 493 887 

Gross Floorspace Requirement sq m ('High' Scenario)       657 822 1,478 

  2010             

Turnover per sq m ('Low' Scenario) 6,000       6,091 6,182   

Net Floorspace Requirement sq m ('Low' Scenario)       800 1,001 1,801 

Gross Floorspace Requirement sq m ('Low' Scenario)       1,333 1,669 3,002 

Notes:               

• Growth rates used for existing trader turnover growth and floorspace productivity growth are 0.3 per cent, per annum. 

• Gross: net floorspace ratio of 60% used.               

• Assumed turnover per sq.m of 12,184 per sq.m at 2010 represents the average sales density for the four major   
supermarket chains in the UK (Source: Mintel UK Retail Rankings, 2009). This figure is then grown to 2016 
and 2021 using the productivity growth rates shown above.     
• The 'low' scenario assumes a base year sales density of £6,000 per sq.m which is then grown to 2016 and 2021 using 
the productivity growth rates shown above.   

• We are not aware of any convenience goods commitments in Bridlington.           

 

  



Table CV5b. Summary of Capacity, for Convenience Goods Base Scenario 2 (Increased Retention)   

    

    

        Change Change Change  

  2011 2016 2021   2011-16 2016-21 2011-21 

Total Population 48,996 51,349 53,853 2,352 2,504 4,856 

Total Expenditure £m 79.7 86.4 94.6 6.6 8.2 14.9 

    

    

Retained Expenditure £m 70.5 77.8 87.0 7.3 9.3 16.6 

Retained Expenditure % 88 90 92   

Leakage £m 9.3 8.6 7.6 -0.6 -1.1 -1.7 

    

Inflow £m 5.4 5.9 6.4 0.5 0.6 1.0 

    

Total Turnover of Convenience Stores in OCA £m 75.9 83.6 93.5 7.7 9.8 17.6 

    

Initial Surplus £m/annum (Growth in Retained Expenditure) 7.3 9.3 16.6 

  
  

  

    

Claims on Expenditure   

Existing Traders 0 1.1 2.1 1.1 1.1 2.1 

Commitments 0 0.0 0.0 0.0 0.0 0.0 

Impact on capacity £m 0 1.1 2.1 1.1 1.1 2.1 

    

    

    

SUMMARY 
    

2011-16 2016-21 2011-21 

Initial surplus £m 7.3 9.3 16.6 

Claims on capacity £m 1.1 1.1 2.1 

RESIDUAL  £m 6.2 8.2 14.4 

  2010             

Turnover per sq m ('High' Scenario) 12,184       12,368 12,554   

Net Floorspace Requirement sq m ('High' Scenario)       502 654 1,156 

Gross Floorspace Requirement sq m ('High' Scenario)       836 1,090 1,926 

  2010             

Turnover per sq m ('Low' Scenario) 6,000       6,091 6,182   

Net Floorspace Requirement sq m ('Low' Scenario)       1,019 1,328 2,347 

Gross Floorspace Requirement sq m ('Low' Scenario)       1,699 2,213 3,912 

Notes:               
• Growth rates used for existing trader turnover growth and floorspace productivity growth are 0.3 per cent, per annum. 

• Gross: net floorspace ratio of 60% used.               
• Assumed turnover per sq.m of 12,184 per sq.m at 2010 represents the average sales density for the four major   
supermarket chains in the UK (Source: Mintel UK Retail Rankings, 2009). This figure is then grown to  2016 
and 2021 using the productivity growth rates shown above.     
• The 'low' scenario assumes a base year sales density of £6,000 per sq.m which is then grown to2016 and 2021 using 
the productivity growth rates shown above.   
• We are not aware of any convenience goods commitments in Bridlington.           
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